Assessment Task 3	BSBMKG607 Manage market research
[bookmark: _Toc220132937]Written questions and answers 
Submission details
The assessment task is due on the date specified by your assessor. Any variations to this arrangement must be approved in writing by your assessor.
Submit this document with any required evidence attached. See specifications below 
for details.
Performance objective
The candidate will demonstrate the ability to demonstrate the skills and knowledge required to prepare for, manage and evaluate market research projects across an organisation.

Assessment description
In this assessment task, you are required to provide answers to the questions asked. You may use additional documents as required.
Procedure
1. Read and understand the questions clearly.
2. Provide answers to the questions asked. 
3. Give examples from your own experience as far as possible.
4. Submit all documents required in the specifications below to your assessor. Ensure you keep a copy of all work submitted for your records.
Specifications
You must:
· meet with your assessor to clarify any confusion
· provide answers to all the questions
· submit your notes and any additional documents.
If you utilise material from published authors make certain that you cite and reference appropriately. If you do not know how to reference discuss this with your assessor. Plagiarism is unacceptable.

Your assessor will be looking for your ability to:
· consult and communicate effectively with relevant stakeholders to:
· prepare a market research plan
· develop specifications for research components, outsourced to external consultants as appropriate
· manage market research activities in accordance with organisational market research policy and procedures
· evaluate research processes and findings against relevant market research project plan and work plans
· prepare and present a report on market research findings.
Adjustment for distance-based learners
No variation of the task is required.
Documentation can be submitted electronically or posted in the mail.

Answer the following questions:
You are required to answer the questions given below. You may either use the space being provided for your answers or attach separate answer sheets as required.

	1. How do the following legislation / regulations / principles affect the design of your document and content? Discuss any two.
· Ethical principles
· Consumer protection laws
· Anti-discrimination legislation
· Copyright
· Privacy laws

	

	2. What are the Australian Privacy Principles?

	

	3. List 3 points you should follow to ensure you comply with the Australian Privacy Principles.

	

	4. In terms of privacy what is considered “Personal information”?

	

	5. What is the purpose of the Trade Practices Act 1974?

	

	6. Briefly describe ADMA Direct Marketing Code of Practice.

	

	7. What is the 2010 Commercial Televisions Industry Code of Practice

	

	8. What is the Australian E-commerce Best Practice Model?

	

	9. What is data analysis?  Detail 3 different types of data analysis 

	

	10. What is Ethnography?

	

	11. What is Semiotics?

	

	12. What is the difference between quantitative and qualitative data collection, and how are they used in market research?

	

	13. What is extrapolation (in terms of marketing forecasting)?

	

	14. What is Econometric (in terms of market forecasting)?

	

	15. What are the primary approaches to forecasting market share?

	

	16. Describe how the following issues impact the practices of marketing in today’s environment
· Economics
· Social direction
· Industry direction
· Market trends and practice
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