Assessment Task 1	BSBMKG607 Manage market research
[bookmark: _Hlk504392300][bookmark: _Toc220132937]Report: Develop a market research plan
Submission details
The assessment task is due on the date specified by your assessor. Any variations to this arrangement must be approved in writing by your assessor.
Submit this document with any required evidence attached. See specifications below 
for details.
Performance objective
The candidate will demonstrate the ability to demonstrate the skills and knowledge required to prepare for, manage and evaluate market research projects across an organisation.
Assessment description
This assessment consists of preparing a market research plan. You may consult with your trainer/assessor if any additional support and guidance is required.
Procedure
You are to develop a professional Market Research Plan.  This task does not require you to undertake the research, but to professionally plan it.  Your Market Research Plan can be for any type of market research, including (but not limited to)
· research on competition:
· comparing consumer attitudes to an organisation's
· services and those of competitors
· identifying frequency of use of competitors' products and services
· identifying key competitors and their strengths
· measuring awareness
· research on consumers:
· developing detailed consumer profiles
· identifying changes in attitudes and behaviour patterns
· identifying existing, potential or lapsed consumers
· research on place:
· identifying attitudes towards location
· identifying cooperative opportunities for distribution of information or services
· identifying demand for products or services at other locations
· research on pricing:
· identifying attitudes towards prices
· identifying costs
· testing alternative pricing strategies
· research on products and services:
· evaluating competitors' products
· evaluating consumer attitudes towards presentation and packaging
· identifying potential new products or services or ones which may be at the end of their life cycle
· measuring attitudes towards existing products or services
· research on promotion:
· measuring advertising and promotion effectiveness
· testing alternative messages
· testing and comparing different media options

Your research must align to an actual business, product or service.

Specifications
Your Market Research Plan must (as a minimum)
· Include a statement of market research needs
· Include research objectives
· Include project scope
· Identify the specific data required, including how it will be gathered, quantified and processed
· Include estimates of time lines and costings
· Include all required forms and recording instruments for each research method chosen

You must stay in contact with your client / supervisor throughout this process to ensure you are on track.  You must also present and explain the rationale behind your final Market Research Plan to your client / supervisor for approval

This assessment may be undertaken in the following format:

· Classroom / Simulated environment.  
· Your assessor may present a business, an “imaginary company” or the college as your client
· Your assessor will play the role of the client / supervisor throughout the assessment.
· You must ensure all dealings with your “client” is professional, as you will be assessed throughout the full process

Your assessor will be looking for your ability to:
· consult and communicate effectively with relevant stakeholders to:
· prepare a market research plan
· develop specifications for research components, outsourced to external consultants as appropriate
· manage market research activities in accordance with organisational market research policy and procedures
· evaluate research processes and findings against relevant market research project plan and work plans
· prepare and present a report on market research findings.

Adjustment for distance-based learners
· No variation of the task is required.
· [bookmark: _GoBack]Documentation can be submitted electronically or posted in the mail.
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